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Have you ever bought something online after

seeing a message such as "Hurry! One item left!"
even though you didn't intend to buy it? Or have
you ever felt into making a purchase
because of a limited time offer? If you have, then
you may have fallen prey to a dark pattern. Dark
patterns are manipulative designs on websites and
applications that trick users into making unintended
decisions. These deceptive practices
consequences that cause financial damages to the
users. A widely used dark pattern is the practice of
"forced continuity," which requires users to pay a
membership fee after a free trial ends. Companies
deliberately avoid informing users about the end of
the free trial period or
process complicated. As a result, users have to pay
membership fees even if they no longer want to
use the service.

rushed

often have

make the cancellation

1. o2 29| zA2 713 g2 H?
@ consumer education programs for online

shopping security

@® forced continuity requiring membership fees after
free trials

@ urgent purchase messages creating false scarcity
online

@ government
platform safety
® online platforms manipulating users through
deceptive design practices

requlations addressing  digital

2. 02 29| FH2 7t YU 7H2?
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® free trial services converting users into paying
customers

@ membership cancellation procedures becoming
increasingly complex

® deceptive website designs causing unintended
user decisions

@ online shopping addiction among digital platform
users

® financial
transactions

security measures for internet-based

3. g 2o FHZ 7t gue U2

@ consumer protection laws for online shopping
platforms

@ time-limited offers pressuring consumers
quick decisions

® membership fee collection systems after trial
periods

@ manipulative design patterns tricking users into
unwanted purchases

into

® psychological marketing technigues in digital
advertising
4. ttg 29| FH=2 Iy Y2 A7

@ cognitive behavioral patterns in online consumer
psychology

@ automatic subscription renewal systems in digital
services

® abundance marketing tactics creating artificial
urgency online

@ data privacy concerns in modern e-commerce
platforms

® dark patterns exploiting users through deceptive
online interfaces

o. og

® websites using deceptive tactics to manipulate
user behavior

@ subscription services automatically charging after
free periods

@ unlimited-time promotional
purchase decisions

@ digital literacy education for safe online shopping
practices

® artificial intelligence
shopping experiences

20| A= Iy Y2 HL?

offers influencing

algorithms  personalizing
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Have you ever bought

seeing a message such as "Hurry! One item left!"

something online after

even though you didn't intend to buy it? Or have
felt
because of a limited time offer? If you have, then

you ever rushed into making a purchase
you may have fallen prey to a dark pattern. Dark
patterns are manipulative designs on websites and
applications that trick users into making unintended
decisions. These deceptive practices often have
consequences that cause financial damages to the
users. A widely used dark pattern is the practice of
"forced continuity," which requires users to pay a
membership fee after a free trial ends. Companies
deliberately avoid informing users about the end of
the free trial period or make the cancellation
process complicated. As a result, users have to pay
membership fees even if they no longer want to

use the service.

26.

@ Why Website Design Matters in Attracting More
Customers

@ Forced Continuity: A Convenient Way to Keep
Customers Subscribed

the 29| MSeR 1y M He?

® Are Free Trials Always Beneficial for Online
Shoppers?
@ The Rise of Subscription Services in Digital

Marketplaces
® Dark Patterns in Online Shopping: How They
Trick and Harm Consumers

27.

® How Free Trials Strengthen Brand Loyalty
Digital Markets

@ Limited-Time Offers:
Customer Satisfaction

® Manipulative Website Designs:
Danger Behind Online Purchases

@ The Impact of Attractive Ul on Online Shopping
Behavior

® Are Discounts the Key to E-Commerce Growth?

g 29 HSoR Y Y

in

The Secret to Higher

The Hidden

21t

28.

@ The Growth of Subscription Services
E-Commerce Industry

St 72427
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in the

@ The Benefits of Using Limited-Time Sales in
Online Markets
® Are All Marketing Strategies Ethical and

Customer-Friendly?

@ How Technology Has Improved Online Shopping
Convenience

® How Dark Patterns Pressure Consumers
Unwanted Spending

into

& %

29.

@ The Role of Design Trends in Attracting New

S 29 A3z 713t A4 29

Shoppers

@ Why Customers Appreciate Free Trial Offers from
Companies

® Is Urgency the Key to Successful E-Commerce
Sales?

@ The Financial Risks of Manipulative Online Sales

Tactics

® How Product Variety Shapes Consumer
Preferences in Digital Markets

30. cig 29 M=o 1 HHs U7

@ Forced Continuity and the Hidden Costs of
Online Shopping

@ How Attractive Discounts Build Customer Loyalty
in E-Commerce

@ Are All Free Trials a Win-Win for Companies and
Customers?

@ The Connection Between Website Design and
User Satisfaction

® Why Consumers with

Trust Online Sellers

Transparent Pricing
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Have you ever bought

seeing a message such as "Hurry! One item left!"

something online after

even though you didn't intend to buy it? Or have
felt
because of a limited time offer? If you have, then

you ever rushed into making a purchase

you may have fallen prey to a dark pattern. Dark

patterns are manipulative designs on websites and
applications that trick users into making unintended
decisions. These deceptive practices often have

consequences that cause financial damages to the

users, A widely used dark pattern is the practice of

"forced continuity," which requires users to pay a

membership fee after a free trial ends. Companies
deliberately avoid informing users about the end of
make the cancellation

the free trial period or

process complicated. As a result, users have to pay
membership fees even if they no longer want to
use the service.

51. t}2 2o|M Y= 2l "fallen prey to a dark
pattern" £20| g&sh= Q0|2 J13 HAEGH A2?

@ Gaining benefits from an unexpected online
promotion

@ Literally being attacked by a dangerous animal
online

® Being deceived into making a decision against
one’s intention

@ Feeling proud
marketing tactics

about resisting manipulative

® Learning design skills for creating attractive
websites
52, tt2 2o YZ 2 _"Hurry! One item left!"

B20| BESHE o0j2 1Y MU H2?
® Creating a false sense of urgency to pressure a
purchase
@ Offering an honest inventory update to assist
the customer
@ Warning
concerns
@ Providing delivery speed information for online

shoppers about a product's safety

buyers
® Informing
destinations

customers about limited shipping

21t

53. o2 ZoM L= 2 "make the cancellation
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@  Providing refund coupons for cancelled

subscriptions

@ Helping customers by providing detailed

cancellation instructions

®  Offering alternative  products to avoid

subscription loss

@ Sending reminders to confirm  customer

cancellation decisions
® Intentionally designing obstacles to prevent easy
service termination

54.
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Zl_"requires users to pay a
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@ Giving buyers the option to pay for premium
upgrades

@ Allowing customers to voluntarily donate to
online platforms

@ Charging consumers automatically after a trial
without clear notice

@ Rewarding loyal customers with special discounts
and benefits

® Offering a one-time payment to access lifetime

services

55. 12 20|M L= 2 "cause financial damages
to the users" £&0| g&sl= o0|2 713 A
st ZH2?

® Leading to monetary loss for customers due to
manipulative tactics

@ Helping consumers save money through smart
online shopping tips

® Encouraging buyers to spend more on luxury
items

@ Providing investment advice for digital business
growth

®  Offering
purchases

cashback rewards for frequent
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Have you ever bought something online after
seeing a message such as "Hurry! One item left!"
even though you didn't intend to buy it? Or have
you ever felt rushed into making a purchase
because of a limited time offer? If you have, then
you may have fallen prey to a dark pattern. Dark
patterns are manipulative designs on websites and
applications that trick users into making unintended
decisions. These deceptive practices often have
consequences that cause financial damages to the
users. A widely used dark pattern is the practice of
"forced continuity," which requires users to pay a
membership fee after a free trial ends. Companies
deliberately avoid informing users about the end of
the free trial period or make the cancellation
process complicated. As a result, users have to pay
membership fees even if they no longer want to
use the service.

76. tig 29| W81 Uz|ste He?

® Dark patterns are helpful designs that assist
users in making better decisions.

®@ "Forced
membership fees after free trials end.

@ Companies always inform users clearly about the
end of free trial periods.

@ Dark patterns have no financial consequences for

continuity" requires users to pay

users.
® The cancellation process is always simple and
straightforward.

/7. g 2| ygat
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® Dark patterns are manipulative designs on
websites and applications.

@ These practices trick wusers into
unintended decisions.

@ Dark patterns always benefit users financially and

making

personally.

@ Companies deliberately avoid informing users
about trial period endings.

® The cancellation process is often made
complicated intentionally.

21t
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® Users may purchase items due to messages like
"Hurry! One item left!"

@ Dark patterns can cause users to feel rushed
into making purchases.

® Forced continuity makes cancellation processes
easy and transparent.

@ These manipulative designs often result in
financial damages.

® Users might pay for services they no longer
want to use.

79. According to the passage, what is the main
purpose of dark patterns?

@® To provide wusers with

experiences

® To trick users into making unintended decisions

® To offer transparent pricing information

@ To simplify the online purchasing process

® To protect users from financial fraud

better shopping

80. tg 29

@ Users are always

membership fee requirements.
® Dark patterns only appear on social media
platforms.

® Companies use forced continuity to increase
their revenue unfairly.

@ Free trial periods are
automatically without charge.
® Cancellation processes are designed to be
user-friendly.

L&t L2[5k= A27?

well-informed  about

always extended
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Have you ever bought something online after seeing
a message such as "Hurry! One item left!" even
though you didn't intend to buy it? Or have you ever
felt rushed into making a purchase because of a
limited time offer? If you have, then you may have
fallen prey to a dark pattern. Dark patterns are
manipulative designs on websites and applications
that trick users into making unintended decisions.
often have consequences
that cause financial damages to the users.

@ These helpful and user-friendly practices
@ These deceptive and manipulative practices
@ These transparent and honest practices
@ These educational and informative practices
® These simple and straightforward practices

102. tig 22| wizol S0 U2 71 UG %22

Another common type of dark pattern is known as
"hidden fees." This design suddenly adds extra fees
at the last step of the ordering process. On the
final page, consumers are surprised to discover
additional charges, such as shipping or processing
fees, which the seller has added to increase the
final cost of the order. "Confirm-shaming" is
another online trick that users should be aware of.
into feeling ashamed
for cancelling their membership or requesting a
refund for an order.

@ This technique helps users make confident decisions

@ This technique provides users with clear information
@ This technique manipulates users and pressures them
@ This technique encourages users to explore more options
® This technique supports users in making rational choices

103 e 2

Dark patterns on digital platforms are becoming

vz SOIZ T2 Jk3 M 227

more complex and more prevalent. So, what is

driving their growth? Over the vyears, online
commerce has grown steadily, especially with the
development of smart phones and other digital
technologies. As the competition in online markets

has intensified, to trick

people into making purchases.

@® companies have begun to develop sneakier
strategies

® companies have
transparent pricing

® companies have decided to improve customer

started to offer more

service quality

@ companies have chosen to simplify their ordering
processes

® companies have committed to providing honest
product information
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Have you ever bought something online after
seeing a message such as "Hurry! One item left!"
even though you didn't intend to buy it? Or have
you ever felt rushed into making a purchase
because of a limited time offer? If you have, then
you may have fallen prey to a dark pattern. Dark
patterns are manipulative designs on websites and
applications that trick users into making unintended
decisions. These deceptive practices often have
consequences that cause financial damages to the
users. A widely used dark pattern is the practice of
"forced continuity," which requires users to pay a
membership fee after a free trial ends. Companies
deliberately avoid informing users about the end of
the free trial period or make the cancellation
process complicated. As a result, users have to pay
membership fees even if they no longer want to
use the service.

Dark patterns are (A) designs that
trick users into unintended decisions, with "forced
continuity" being a common practice that causes

(B) damages to users.

(A) / (B)
@ transparent / educational
@ manipulative / financial
®@ transparent / emotional
@ simple / physical
® manipulative / social

107. ctg 29| yge 3 2%z okstuat it
BIZk (A), (B)OIl E0{Z Z=2 7

Another common type of dark pattern is known as
"hidden fees." This design suddenly adds extra fees
at the last step of the ordering process. On the
final page, consumers are surprised to discover
additional charges, such as shipping or processing
fees, which the seller has added to increase the
final cost of the order. "Confirm-shaming" s
another online trick that users should be aware of.
This techniqgue manipulates users into feeling
ashamed for cancelling their membership or
requesting a refund for an order. Companies use
this to keep their members subscribed, even if it
goes against the members' intentions. For example,
when users want to cancel their subscription, they
are offered two options: "I want to keep my
benefits" and "l want to give up my benefits." The
first option is presented in an appealing way, while
the second option seems like a bad choice.

Common dark patterns include "hidden fees" that
add unexpected charges and "confirm-shaming"

that (A) users into feeling
(B) about cancelling services.
(A) / (B)
@ encourages / excited
® manipulates / ashamed
® helps / confident
@ supports / happy
® guides / satisfied
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Have you ever bought something online after
seeing a message such as "Hurry! One item left!"
even though you didn't @ intend to buy it? Or
have you ever felt rushed into making a @
purchase because of a limited time offer? If you
have, then you may have fallen prey to a dark
pattern. Dark patterns are manipulative designs on
websites and applications that @ trick users into
making unintended decisions. These @ perceptive
practices often have
financial damages to the users. A widely used dark

consequences that cause

pattern is the practice of "forced continuity," which
requires users to pay a membership fee after a free
trial ® ends

112, cig 39 uz 2 82 3
0] A3t ¥2 A2?
Another common type of dark pattern is known as
"hidden fees." This design suddenly @ adds extra
fees at the last step of the ordering process. On
the final page, consumers are @ surprised to
discover additional charges, such as shipping or
processing fees, which the seller has added to
increase  the  final cost of the order.
"Confirm-shaming" is another online trick that users
should be @ aware of. This technigue manipulates
users into feeling ashamed for cancelling their
membership or requesting a refund for an order.
Companies use this to keep their members
subscribed, even if it @ goes with the members'
intentions. For example, when users want to cancel
their subscription, they are offered two ® options.
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Dark patterns on digital platforms are becoming
more O complex and more prevalent. So, what is
driving their @ growth? Over the vyears, online
commerce has grown steadily, especially with the
development of smart phones and other digital
technologies. As the competition in online markets
has @ intensified have begun to
develop sneakier strategies to trick people into
making purchases. While these companies insist
that they are simply using new types of marketing
strategies, critics do not agree that dark patterns
are @ invalid marketing strategies. Rather, they
suggest that a real marketing strategy create ®
value for both companies and customers.

companies
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Dark patterns, in contrast, not only manipulate
customers to act against their intentions, but they
can also lead to @ financial losses and personal
data leaks. To tackle this problem,
research across various websites and applications is
being conducted to document the @ prevalence of
dark patterns and come up with solutions. In
addition to research, governments are actively @
discussing _on how to regulate these deceptive
design patterns. However, regulations alone may
not be @ sufficient. As individuals, we should take
steps to combat dark patterns and be responsible
for our online shopping behavior. Ultimately, our
attention and efforts will protect us from
manipulation and ® forbid us to make wise
decisions in this digital age.

extensive
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Have you ever bought something online after @
seeing a message such as "Hurry! One item left!"
even though you didn't intend to buy it? Or have
you ever felt @ rushed into making a purchase
because of a limited time offer? If you have, then
you may have fallen prey to a dark pattern. Dark
patterns are manipulative designs on websites and
applications @ that trick wusers into making
unintended decisions. These deceptive practices
often have consequences @ that cause financial
damages to the users. Companies deliberately avoid
®_to_inform users about the end of the free trial
period.

117. g 20| w2 21 82 =
Another common type of dark pattern is known as
"hidden fees." This design suddenly adds extra fees
at the last step of the ordering process. On the
final page, consumers are surprised @ to discover
additional charges, such as shipping or processing
fees, @ which the seller has added to increase the
final cost of the order. "Confirm-shaming" is
another online trick ® that users should be aware
of. This technique manipulates users into @ feeling

119. tig 29 2z 3 22 3, of#4 52 227

Dark patterns, in contrast, not only manipulate
customers D to act against their intentions, but
they can also lead to financial losses and personal
data leaks. To tackle this problem,
research across various websites and applications @
is being conducted to document the prevalence of
dark patterns and come up with solutions. In
addition to research, governments are actively @
discussing on how to regulate these deceptive
design patterns. The EU's Digital Service Act, @
that banned dark patterns on online platforms in
2022, is a good example of such regulation in this
area. Such regulations are expected ®_to increase
limiting companies' deceptive marketing practices in
the digital market.

extensive

Editorial cartoons are a type of visual art that @
employ humor and exaggeration to challenge

ashamed for cancelling their membership or
requesting a refund for an order. For example,
when users want to cancel their subscription, they
® offer two options.

118. o2 29 ¥z 2 28 3, oyl 53 22

Dark patterns on digital platforms are becoming
more complex and more prevalent. So, what is @
driving their growth? Over the vyears, online
commerce has grown steadily, especially with the
development of smart phones and other digital
technologies. As the competition in online markets
has intensified, companies have begun @ to
develop sneakier strategies to trick people into
making purchases. While these companies insist
that they are simply @ using new types of
marketing strategies, critics do not agree that dark
patterns are valid marketing strategies. Rather, they
suggest that a real marketing strategy @ creating
value for both companies and customers, ®
promoting positive and supportive relationships.

conventional thinking about social, political, or
cultural issues. Despite their humorous appearance,
their true purpose is @ to promote discussion
about socially significant issues. To achieve this,
cartoonists often emphasize or exaggerate unique
physical features of characters, ® including public
or political figures, to create humor. Symbols are
also used @_to represent important concepts or
ideas. A notable example is Clifford Berryman's
skillful use of characters and captions ® to convey
the emotions of the three U.S. presidential
candidates in 1912.
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Have you ever 1) [buy / bought] something online
after 2) [seen / seeing] a message such as "Hurry!
One item left!" even though you didn't intend_3)
[to buy / buying] it? Or have you ever felt rushed
into making a purchase 4) [because of / because]
a limited time offer? If you have, then you may
have fallen prey to a dark pattern. Dark patterns
are  manipulative  designs on  websites and
applications 5) [what / that] trick users into making
6) [unintending / unintended] decisions. These
deceptive practices often have consequences_ 7)
[that / what] cause financial damages to the users.
A widely used dark pattern is the practice of
"forced continuity," 8) [that / which] requires users
to pay a membership fee after a free trial ends.
Companies deliberately avoid 9) [to inform /
informing] users about the end of the free trial
period or make the cancellation process 10)
[complicating / complicated]. As a result, users
have to pay membership fees even if they no
longer want to use the service.

122, ofg 3 oy 4 e 2ig 2242

Another common type of dark pattern_1) [is / are]
known as "2) [hiding / hidden] fees." This design
suddenly 3) [add / adds] extra fees at the last step
of the ordering process. On the final page,
consumers are 4) [surprised / surprising] to discover
additional charges, such as shipping or processing
fees, 5) [that / which] the seller has added to
increase  the  final  cost of the  order.
"Confirm-shaming" is another online trick 6) [what
/ that] users should be aware of. This technique
manipulates users into feeling ashamed for
cancelling their membership or 7) [request /
requesting] a refund for an order. Companies use
this to keep their members_ 8) [subscribing /
subscribed], even if it goes against the members'
intentions. For example, when users want to cancel
their subscription, they are offered two options: "I
want to keep my benefits" and "I want 9) [qive /
to aqive] up my benefits." The first option s
presented in an appealing way, while the second
option seems like a bad choice.

123. tig 2 oY 4 2w A

Dark patterns on digital platforms 1) [is / are]
becoming more complex and more prevalent. So,
what is driving their growth? Over the years, online
commerce has grown steadily, especially with the
development of smart phones and other digital
technologies. As the competition in online markets
has_2) [intensifying / intensified], companies have
begun to develop sneakier strategies to trick people
into_3) [makde / making] purchases. 4) [Despite /
While] these companies insist 5) [what / that] they
are simply using new types of marketing strategies,
critics do not agree 6) [what / that] dark patterns
are valid marketing strategies. Rather, they suggest
that a real marketing strategy create value for both
companies and  customers, 7) [promote [
promoting] positive and supportive relationships.

rlo
mjo
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Have you ever bought something online after
seeing a message such as "Hurry! One item left!"
even though you didn't intend to buy it? Or have
you ever felt rushed into making a purchase
because of a limited time offer?

(A) If you have, then you may have fallen prey to
a dark pattern. Dark patterns are manipulative
designs on websites and applications that trick
users into making unintended decisions.

(B) As a result, users have to pay membership
fees even if they no longer want to use the
service.

(C) These deceptive practices often have
consequences that cause financial damages to the
users. A widely used dark pattern is the practice of
"forced continuity," which requires users to pay a
membership fee after a free trial ends.

@ ® - A - @
@@ - K’ - @B

@@ -© - ®6
®@® - © -®
® (@ - ® - ®»
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Another common type of dark pattern is known as
"hidden fees." This design suddenly adds extra fees
at the last step of the ordering process.

(A) "Confirm-shaming" is another online trick that
aware of. This technique
ashamed for

users should be
manipulates users into feeling
cancelling their membership or requesting a refund
for an order.

(B) For example, when users want to cancel their
subscription, they are offered two options: "I want
to keep my benefits" and "I want to give up my
benefits."

(C) On the final page, consumers are surprised to
discover additional charges, such as shipping or
processing fees, which the seller has added to
increase the final cost of the order.

@@ -© - ® @@ - A - (©
®® - © -® @@ - ® -6
® (@ - ® - A
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These deceptive practices often have consequences
that cause financial damages to the users.

Have you ever bought something online after
seeing a message such as "Hurry! One item left!"
even though you didn't intend to buy it? ( @ ) Or
have you ever felt rushed into making a purchase
because of a limited time offer? ( @ ) If you have,
then you may have fallen prey to a dark pattern. (
® ) Dark patterns are manipulative designs on
websites and applications that trick users into
making unintended decisions. ( @ ) A widely used
dark pattern is the practice of "forced continuity,"
which requires users to pay a membership fee after
a free trial ends. ( ® ) Companies deliberately
avoid informing users about the end of the free
trial period or make the cancellation
complicated. ( ® ) As a result, users have to pay
membership fees even if they no longer want to

process

use the service.

132. 29| 8522 Hop, ojal 230| 07179
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This technique manipulates users into feeling

ashamed for cancelling their membership or

requesting a refund for an order.

Another common type of dark pattern is known as
"hidden fees." ( @ ) This design suddenly adds
extra fees at the last step of the ordering process.
( @ ) On the final page, consumers are surprised
to discover additional charges, such as shipping or
processing fees, which the seller has added to
increase the final cost of the order. ( @ )
"Confirm-shaming" is another online trick that users
should be aware of. ( @ ) Companies use this to
keep their members subscribed, even if it goes
intentions. ( ® ) For
example, cancel their
subscription, they are offered two options: "l want
to keep my benefits" and "l want to give up my
benefits." ( ® ) The first option is presented in an
appealing way, while the second option seems like
a bad choice.

against the members'
when users want to

133. 20| 3202 =ol, 20{2 20| S0{7p7[of
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Rather, they suggest that a real marketing strategy
create value for both companies and customers,
promoting positive and supportive relationships.

Dark patterns on digital platforms are becoming
more complex and more prevalent. ( @ ) So, what
is driving their growth? ( @ ) Over the years,
online commerce has grown steadily, especially with
the development of smart phones and other digital
technologies. ( ® ) As the competition in online
markets has intensified, companies have begun to
develop sneakier strategies to trick people into
making purchases. ( @ ) While these companies
insist that they are simply using new types of
marketing strategies, critics do not agree that dark
patterns are valid marketing strategies. ( ® )
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136)[ even / "Hurry! / as / Have / didn't / intend /
ever / though / you / seeing / bought / message /
One / it? / buy / such / you / something / after /
left!" / online / item / to / a ]

138)[ practices / to / users. / These / consequences
/ have / the / damages / deceptive / financial /
often / that / cause ]
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137)[  websites / patterns / manipulative /
applications / users / trick / are / into / and / Dark
/ designs / on / making / that / unintended /
decisions. |
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139)[ deliberately / end / period / users / Companies
/ free / or / informing / the / trial / of / avoid /
cancellation / the / about / complicated. / the /
make / process ]
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1) HE: ® online platforms manipulating users
through deceptive design practices
Sid: 222 O3 miEe| Zolet CHEAQ!I oA "AXA|
AL5d'E HE5IH ABAE £0/= 2219 FSHEQ 2
il

A —
27 Cizjel BYS HHEOR C}D Yt

2) HE @ deceptive website designs causing
unintended user decisions

M 22 ALBAPL o=t ¢ Z2HE StEE £0l&

HYALO|ERL Mol =&A C|zfelQl Ct3 m{Eof Choff Izt

i i |
Moz Mysim Ut

3) HE: @ manipulative design patterns tricking
users into unwanted purchases
o 222 M2 AERE YstA| = F0fE REkot

Z2 ]2l TjElQl Cf mEof Bt LhRolct,

rr st

4) HEh ® dark patterns exploiting users through
deceptive online interfaces

S = A7 £Y4 224 AEHO[AS ol AHEA}

S 2z[ct= o3 mEo| ciet d¥e= P ATk

5) ZHE: @ websites using deceptive tactics to
manipulate user behavior
S 2E2 HYAIOIETZL AFERL &S RASH7| ol At

st
o

8t £+ MsQ o3 TiEOf oS dEFHe= CF
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6) HE: @ How hidden fees and confirm-shaming
manipulate online consumers’ decisions

M 22 ALBAPL o=t R Z2HE StEE £0l&=

YALO|ERL Mol =&A C|zfelQl Ct3 m{Eof Choff Izt

O
Ho=2 dYstal ALt

7) ¥E: @ How online sellers use hidden fees to
mislead and pressure buyers

i =22 AIBAPL 2|EotA| Y2 24 E stes £0[&

YAIO|EQ} Mo| R2HM CIZIQIQl Ct3 mHE0f Chof ZZ

o= 4d¥stu ALk

8) dE: @ How confirm-shaming tactics pressure
customers to remain subscribed online
M =22 AIBAPL 2lEotA| Y2 24 E st=s £0[&

YALO|E 2} o] 22 Cizfolol CfR melof cha) 2

o2 Mystn et

9) A& ® How manipulative design tricks influence
purchasing behavior in e-commerce

Sid: =22 ALBAPL o=t 2 ZAE st=F £0|s

YALO|EQ} Mol R2HH CIZIQIQl Ct3 mHE0|| CHof 2

o2 Muysta 9ch

10) H&: @ How dark patterns like hidden fees and
confirm-shaming exploit consumers

i =22 ALBAPL o=t 2 ZAE st=F £0|s

YALO|EQ} Mol R2HH CIZIQIQl Ct3 mHEO|| Chof 2

iy
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11) e @ How competition in online markets
drives the growth of dark patterns

A 22 =220 A|Y ZH0| MStE|BHA 7|FS0| AH|
AHE &0l 3 IHHE S YHAZ|D S44AP|l= 1t
¥E xEHo= 45t ULt

12) ZdY: @ How technological progress in

e-commerce has encouraged deceptive practices
fid: =2 22! Al FH0| Matz|HAM 7|¥S0| AH|
AHZ &0l 3 IHHE S YHAZ|D S4AP|l= 1t

g8 Moz 45t At

13) HE: @ How critics challenge the validity of
dark patterns as marketing strategies

Sfid: 22 2ete Al 3HO0| Hotz[HA 7|YS0| 48]
AE £0|= ChA IHEHES S LA HAP|E I

g8 Moz HYsta At

14) A& @ How the rise of online commerce has
led to sneakier sales tactics

Sid: =22 =22t AlY ZH0| Mate|HA 7|

AHE £0| Cf3 IHHE GS YHA|F|D =44

32 muHoZ MYsD Ut

15) AE: @ Increasing competition encourages
companies to adopt manipulative designs

Sid: =22 =22t AlY ZH0| Mate|HA 7|¥S0| AH|

AHE £0| G2 IHHE S YHA7|D =447 |= 1t

g ZgHe= 4ot Atk

16) ZY: ® How research, regulation, and
awareness can reduce the harm of dark patterns
oid: =2 Ct3 miEel msiE £0[7] s H+, A,
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17) ¥ O How governments and individuals work
together to fight deceptive online designs

i 22 OR mEY WS 2007 I AT, WA,
Holo| Q1A B S CiYT CfS WOt EEFOR
H5tn Ut

18) A& ® How new laws like the EU’s Digital
Service Act target dark patterns
i4d: =2 o3 el OsiE =0(7| s S+, Al
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19) AE: ® How consumer education helps people
avoid manipulative online sales tactics
A 2 O3 MEol OsfE 20(7| 2l A+, A,
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20) At ® How combined efforts can protect

online  shoppers from deceptive marketing
practices
M. 22 Cf3 mEo| OsfE =0(7| 2lsi &+, A,
JHQlIe| QA A S CASH O HWots Zddoz M
ot ACt

21) dY: @ How editorial cartoons use humor and
symbols to discuss serious social issues

Si4: 22 AlAF OHEO| RU{e} AES B30 ABIHO
2 zas 2ol s E22 S5t nys TuHo
2 Mofstn Utk

22) A& ® How visual techniques in editorial
cartoons challenge conventional public opinions
4 =2 AlA} BHEO| ROQt AYE 2Eo10] AlgH2
2% A0 tislf EE25 Fste Adg A

AYst UACH

ol

b hu

23) HE: @ How cartoonists combine exaggeration
and captions to convey meaningful messages
Sid: 22 AlAF CHHO| ROQt 44 S8 ARH2
st EA0f| Choll EE2 ZRIste ¥ EZLA

21t

24) HEY: @ How editorial cartoons symbolize
real-world problems through creative illustrations
fid: =2 AIM DHHO| FHel HAS =851 Alg|de

23S 1ygs 224
24

25) AE: ® How cartoons about dark patterns raise
awareness of consumer exploitation

S 22 AlAF THEO| RO{2t 4YS EESIH Ate|H2
= %Ri Ao tist EES Fsts HYS ZEHe
2 295t Atk

26) d& ® Dark Patterns in Online Shopping: How
They Trick and Harm Consumers

Sid: =22 AH[ZPI 9|Es5tR| 42 ZEE ot=F £0|=

Ct3 mjEe] E4u 02 QIgt OfsiE Zdde=

A

27) A& ® Manipulative Website Designs: The
Hidden Danger Behind Online Purchases

Sid: =22 AH|APL o|=5tA| 2 ZAE St=F £0|s

Ct3 miee| 32t 0= st msiE ZZAe= HYst

I UL

28) AE: ® How Dark Patterns Pressure Consumers
into Unwanted Spending
Sid: =22 AH|APL o|=5tA] 2 ZHE St=F £0|s

Ct3 mjele| £33t 0= st msiE 2

A

29) AT @ The Financial Risks of Manipulative
Online Sales Tactics

S 22 AHIAPt o=5] 2 2YS SH=SF £0l=
Ct3 miEo] E2r Q=2 Qleh IsiE EdAo= 45t

UL

30) A& @ Forced Continuity and the Hidden Costs
of Online Shopping

S 22 AHIAPt o=5] 2 2YS SI=SF £0l=
Ct3 miEo] Ear Q=2 Qleh IsiE ZdAe= HdYst
UL

31) &Y ® Hidden Fees and Confirm-Shaming:
How Online Sellers Exploit Consumers

S B2 AHRL QTER| Qe ZHS FEE 40l=
ChFst CfR mjEl 7|3 12 QI mEE EZmoz
Mofsta ot
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32) A& @ Manipulative Online Tactics: The Hidden
Costs Behind E-Commerce Purchases

id: 22 AHIAPL o|=5t2] g2 BYE St=F £0|=
ChFet Cf3 mHE 7|gat 0= %t IsiE 224z

25t ULt

33) Y ® How Confirm-Shaming Pressures
Customers to Stay Subscribed Online

Sid: =2 AH[APE Q=5tR| 2 BEE St=& &0/
CIQst CHA DHE 7|92 O2 QI IFHE EZHo=2

25t ULt

34) ¥H: @ The Deceptive Nature of Hidden Fees
in Online Transactions

A B2 AHAD} o|=5iR| U2 2L HES Hols
CiEt CHE ME 7|g3 12 oIS Wajg Emo=
SYstm ot

35) e @ Dark Patterns in E-Commerce: How
Sellers Mislead and Pressure Buyers

S 22 AHIAPL 2= 2 BYE =S K0l
ChFet Cf2 mHE 7|gat 22 Qg% mEhE 223z
25t ULt

36) AT @ The Rise of Dark Patterns: How
Competition Fuels Deceptive Online Designs

M 22 =22t AlF FY Mot V= wHo| J|gs

o Ct3 My SHitE2 ZIske PSS ZdH{o=z My}

UL

37) Y ® Sneaky Sales Tactics: Why Dark Patterns
Are Spreading Online

s 22 2249l AF FY Msiet JE wHO| IS
o i3 T SIS WS UHE ELICE MY

A

38) A& @ How Competition in Online Markets
Encourages the Use of Dark Patterns

Sid: 22 =etel Al 2d At 7l g0l 7IYE

of C}3 ME Mg EAsie WYS BRHO= HE
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39) ¥E: ® Critics Question the Legitimacy of Dark
Patterns as Marketing Strategies

e 22 2 Ay Y detet 7ls gHO| 7Y
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40) HE: @ Technological Growth and Competition
Drive the Spread of Dark Patterns

Sid: =22 2212 Al FY Metet 7= 20| 7|gE

o] C}3 TEf S ZZIGte IAES TTHMOoR MG}
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41) & @ Fighting Dark Patterns: How Research,
Laws, and Awareness Work Together
i4: 22 OF WOl WEHE Z017| s AR, 7A,
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=
JHQlol olAl GHA & CHUSH CHE gotg ZoHoz A
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42) AE: @ Regulating Deceptive Designs: The

Global Effort Against Dark Patterns
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43) HE: ® How Governments and Individuals
Cooperate to Reduce Dark Pattern Harm
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44) HE: @ Consumer Education as a Tool to
Avoid Manipulative Sales Practices

s 2 o2 melol IS 2007] Sl 27, FAL
JHolo] QIAl B S CHYHEH ThS Yole EZMoz A
W5t QUCt

45) HE: ® Combined Efforts to Protect Shoppers
from Deceptive Online Marketing
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46) HE: @ Editorial Cartoons: Using Humor and
Symbols to Address Social Issues

ofid: 22 AlAL T8O RO{2t §YE ESIH Ate|H2
2 2% A0 s EES Scts AdE EEH2
2 d%sta Utk

47) A& @ Visual Satire: How Editorial Cartoons
Challenge Conventional Perspectives
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48) AT @ How Cartoonists Use Exaggeration and
Captions to Convey Messages

S =2 AlAl BHEO| ROHet AAES 2850 Alg]d2

E Z2°% A0 s EE8 22Ist= A4S 22

2 485t A

49) ZHE: ® Symbols in Cartoons:
Real-World Problems Through Art
Sid: =2 AlAF DHEO| RO HAS EESIH A2lH2

Representing

2 2% 20 tolf E22 ot S ZZHe
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50) g @O Cartoons About Dark Patterns Raise
Awareness of Consumer Exploitation

S 22 AlAF 2HEO| ROt &S HESIH AtelH2
2 2% A0 tis EES F2sts AYS EHFHe
2 295t Utk

51) A& @ Being deceived into making a decision
against one’s intention

S 22 AHIAPL 2= 2 BYS St=SF £0|=
Ct3 mHEo] E4ar A2 Qleh LSHE EdAe=2 45t

UL

52) A& @ Creating a false sense of urgency to
pressure a purchase

Sid: 22 AH|ZIt 9|53 %‘% 2YE ot=E £0|=

Ct3 mjee] E3at 1 =

UL

53) ZE: ® Intentionally designing obstacles to
prevent easy service termination

Sid: =22 AH[RI oE5tR| of2 ZHE Stes £0|=

Ct3 migee] E4u 02 QIgt OlsiE Zde=

A

54) A& @ Charging consumers automatically after
a trial without clear notice
Sid: =22 AH[RI oE5tR| of2 Z2HE Stes £0|=
Ct3 mige| E4a 02 Qs OlsiE 2

I ot

21t

55) AE: @ Leading to monetary loss for customers
due to manipulative tactics

S 22 LBt o=5] 2 2YS SI=S £0l=
Ct3 Dol St = Qe I[sHE EHA2=2 2ot

UL

56) ¥E: ® Charging unexpected costs right before
completing an online purchase

S 22 LBt o=5] 2 2YS SH=F £0l=
Crret Cf3 THE 7[gar 02 Qe IsHE EHHe=
285t AUCt

57) T ® Intentionally making customers feel
guilty to discourage cancellation

ofid: 22 LBt o|=5t2] 2 2YE SI=F £0|l=
ChFet C2 e 7|82t 0= Qs DsHE ZEHe=

25t UCh

58) A& (@ Deliberately inflating the total price

through hidden charges
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59) A& @ Displayed attractively to make

customers choose the intended option
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60) A @ Forcing customers to act contrary to
What they actually want

Sid: =2 AH[ZP7F o|estr| i 2EE ot=& &0l
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61) Y @ Becoming increasingly sophisticated and
widespread over time
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62) AT (@D Creating more deceptive tactics to
influence consumer decisions
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63) A& ® Providing mutual benefits to sellers and
buyers through fair practices

i =22 2212 AF BY MEet 7| YWHo| 7Y

o Ct3 mH =Hitg ZIste AFE Z2¥o=z HF

A

64) ZHE: @ Legitimate and ethically acceptable
promotional methods

B 22 22t AIY FY Nster Tl 20| IS
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65) A& ® Encouraging trust and cooperation
between companies and customers
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66) HE: @ Take active measures to address and
reduce the issue

A 22 OfR mE S 2007 I AR, 7,
Holo] QU4 T4 S CIYTH ChS WOt mUHOR A
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67) ¥E: ® Deliberately considering and debating
possible legal controls

A 22 OF mE TS 2007 Sl A7, 7,
Holo| QU4 B4 S CIYT ChS WOt mUHOR A

68) AT (@ Restricting businesses from using
manipulative sales tactics

A 22 CIF TjEo| DS Zolv| Y AR, A,
Holo] Q1A B4 S it Chg Worg mUHOZ A
Y5t 9Uct

69) AE: ® Businesses often prioritize profit over
consumer well-being

B 22 3 mEol DjsE 207 fUs AR, A,
Holol Q14 B4 S CHYE S Worg EuHoR A
Yok Uck

70) ¥E: @ Gaining knowledge to recognize and
avoid manipulative designs
Sid: 22 Cf3 mEe msiE £0(7| o A+, Al

71) Y @ Highlight certain traits to create humor
and convey a message

S 22 AlAL THEO| RO{2t 4YS EESIH Ate|AH2
2 2% A0 s EES £cks AdE EZIHS

2 295t Atk

72) AY: @ Use visual symbols to stand for broader
social or political meanings

S 22 AIAL BHEO| QOIS A4S HE3I0 MBI
2 288 23 s E22 2sts BYS EHO
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73) ¥E: @ Make the intended meaning more
understandable to the audience

ofid: 22 AlAL T8O RO{2t 4YE ESIH AtelH2
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74) HE: ® Represented as deceitful or harmful
behavior by companies

ofid: 22 AlAL T8O RO{2t 4YE ESIH AtelH2
2 2% A0 s EES Scts AdE EEHS
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75) dAEY: @ Motivate people to think differently
about certain issues

S 22 AlAL THEO| RO{2t 4YS EESIH Ate|AH2
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76) AT @ "Forced continuity" requires users to
pay membership fees after free trials end.

did: 220|M "A widely used dark pattern is the

practice of 'forced continuity," which requires users

to pay a membership fee after a free trial ends"2t

1 FAEO A0 ZAH A&5H0| B2 Y V|2t = 3|

Hl Zl2S 270 Y5 RS
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77) dE: ©® Dark patterns always benefit users
financially and personally.

A 220A "These deceptive practices often have

consequences that cause financial damages to the

users"2tal St0 Ct3 IHEIO| ALEX[OIA 2HZEA HlsHE

45/50



38902 D2 (H) 21t HIEH|

Gt Yooz @HO| YRISHA| =L

LS

M
ne
ol

78) AE: ® Forced continuity makes cancellation
processes easy and transparent.

A 220|lM  "make the cancellation process

complicated" 2t 5}0] %4 DAL B ot=ctn

glob=z #1 EWSHH RHECHE @R10| YLx|stA| o=

Ct.

79) dE: @ To trick users into making unintended
decisions

A 220|M "Dark patterns are manipulative

designs on websites and applications that trick

users into making unintended decisions"2t1 HA|Z

0 A0 oEs5t2| g 2EE st=E £0l= Aol =&

=402t £[0] QAT

80) HE: ® Companies use forced continuity to
increase their revenue unfairly.
fid: 20N 7SS0l ==z ALEXIAH 2|X|

1 & AYS FSH US| YFsHA| Y= AME|A0
= HIES AES st B2 =23 +AUS
S7tAIZItE WE0| ¥t L2[etct.

81) dE: @ Confirm-shaming manipulates users into
feeling ashamed for cancelling.

A E2E20|M "This technique manipulates users

into  feeling cancelling  their

membership or requesting a refund"2t HA|Z/0]

Of BOl £3|Z7|7t 2|40 T £2AS LIz= zat

ashamed  for

82) ZAHE: ® Shipping and processing fees are
always disclosed upfront.

M 220 "This design suddenly adds extra fees

at the last step of the ordering process"2t 3t0§ O}

A8k CHAOM 27| 27t 30| LIEtHCHD ooz

HZEE SMECH= @R10| Yx|stR| =Lt

LS

83) A& ® Confirm-shaming encourages users to
cancel subscriptions easily.

A E220|M  confirm-shaming0| "keep their

members subscribed"st?| {5 AFREICtD Foeo= |

S A St=E HHsiC= @HO0| Yx|otr| et=Ct.
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84) ZY: @ By presenting two options where one
seems like a bad choice

21t

HM: 220|M "The first option is presented in an
appealing way, while the second option seems like
a bad choice"2t HA|Z|0] Q0| §F MEAZ|= OfHZ O
2, ChE MEHR|z Lt MEIX SHO|A| AA|StCtl =0
ALt

85) ZAE: @ Users are manipulated through
emotional tactics when trying to cancel.

i 220|A confirm-shaming0| AIEZES 4z|AS

L7lS2 ZAFCHD YD, 34 SHS BFEHO2 AA
siCin ooz A £5t Z20| ojRojalct
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86) ZE: @ Online commerce growth has
contributed to the development of dark patterns.
SiMd: 220f|A "Over the years, online commerce has
grown steadily" O|% "companies have begun to
develop sneakier strategies"2tyl 3t0f 220l A2
A0l o2 o™ JHEo Z|oiSict e HES| Y[t

a4

87) A& @ Critics believe dark patterns are
legitimate marketing strategies.
d: E20|M “critics do not agree that dark

patterns are valid marketing strategies'2t1 S}0{ H]
HILE0| O3 MEHE |ES O E Moz 2|64

ettt ooz @Ol LRI5HA| =t

88) AL @ Real marketing strategies should benefit
only companies, not customers.
ld: E220|M "a real marketing strategy create

value for both companies and customers"2td 50§
s OHAE MEre 7| D7 DR Tt E AR

Al
STt Y82 @FO| L2[stA| =L

89) AH: @ They should create value for both
companies and customers
affd: E22O0|M  “critics...

marketing strategy create value for both companies

suggest that a real

and customers, promoting positive and supportive
relationships"2t? HA|Z[0] UL,

90) A& (@ Companies justify dark patterns as
innovative marketing approaches.

HM: 220|M "these companies insist that they are

simply using new types of marketing strategies"2t11

YA A0 7|F¥E0| T3 THEHE MER FHe O

Y Moz FUHCID Yas| YL,
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91) ¥E: @ The EU's Digital Service Act banned
dark patterns on online platforms in 2022.

M 220|M "The EU's Digital Service Act, which

banned dark patterns on online platforms in 2022"

2t FAIZ|0f U0l EUL| CIR|E MH|ARO| 2022H0

=2l SSUFOM L3 MES SARIC d&ts| 23
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92) AY: ® Individual awareness and caution are
unnecessary for online protection.

sid: 220|M "As individuals, we should take steps

to combat dark patterns" O]l "Developing an

awareness of dark patterns is also essential"O|2t12

Sto] ZQlel QAL o7t HQSICHL ez ®HO|

Uz|5tR| f=Lt.

93) AT ® Regulations alone are sufficient to
completely eliminate dark patterns.
A 220|M "However, regulations alone may not

be sufficient'2tn sl FACte2= 2E512 ¢S 4
QL ooz @HO0| Ux|sHA| Y=L},

94) HH: @ Be cautious while making purchases
and read terms carefully

M 220M "This includes being cautious while

making purchases, reading terms and conditions

carefully"2t HAIZ[O] U0l 0§ Al o5t A4S

FOlZA 2l0{oF STt =[O Ut

95) & @ Individual awareness and efforts are
essential for protection against manipulation.
M E20|M "Developing an awareness of dark

patterns is also essential" 0|1 "our attention and
efforts will protect us from manipulation"0|2t2 HA|
o] A0| JHelel QA L-3Ho| RACZEEH EIote

o Z4-20letil Hats| 2|ettt.
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9) A& @ Cartoonists wuse humor and
exaggeration to challenge conventional thinking.
M E20|AM “Editorial cartoons are a type of

visual art that employs humor and exaggeration to
challenge  conventional thinking about social,
political, or cultural issues"2t? HA|Z[O{ U0 BS}I}
=0| MY HAE ALESHM 7[& Ao =dstctn

{5 UR|BtCt
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97) HE: @ Captions have no role in clarifying the
cartoonist's message.

M E220|AM "Captions, groups of words written

on or below pictures, further clarify the cartoonist's

message"2t1l ot0] WMO| BEiuto| AR E HF et

o §iCtyl ez @RO| YXx|stR| Lt

[

98) AE: @ Editorial cartoons never include public
or political figures.

ld: E20|M “cartoonists often emphasize or

exaggerate unique physical features of characters,

including public or political figures'2tm 3t0 2210|

Lt Zdx|Q12 ZESCD gHosz @HO| Lx|stA| ¢i=

ct.

99) AEH: @ He skillfully used characters and
captions to convey emotions

HMd: 2&20M "A notable example is Clifford

Berryman's skillful use of characters and captions to

convey the emotions of the three U.S. presidential

candidates in 1912"2t3l HA|Z|O{ QUCH

100) ZE: @ Editorial cartoons use visualization
strategies to encourage perspective changes.
A EE20|M "By using visualization strategies,

editorial cartoons  encourage individuals  to

reconsider their perspectives"2t HA|Z|0] Q0 A|Zt
3} MEE AESiM 2E HIE ATt Zdes| Ux|

St

101) A& @ These deceptive and manipulative
practices Sid: A0IAM Ct3 IHEHO| ALBAIE &0A
O|E5tR] Q2 2P S StAl e RAAH Cizelol2t

yu— o B |
1 eb=, of2qfgt 7|2H0| =aPMQl Aot
HH0| 71y HHstct

102) & ® This technique manipulates users and
pressures them oid: FO|AM "feeling ashamed for
cancelling their membership"0|2t1! o822 ALE
A R2etn sttt o|0(7t 71 AAs|iCt

103) A @D companies have begun to develop
sneakier strategies SH&: QOfA Ct3 DiEO| ¢ &

o
O HBIEIACIT #OO=2, J|QS0| o W Mt
Herato] AIBCHs Lhgol 7 2sic
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104) ZE: ® regulations alone may not be
sufficient to solve the problem 3{A: "However"2
Al2toto] @ LHEut CHRE[= LHE0| LIetoF stil,
O“A-I 7HO|_O| iE}iE ]Ilool.[_l._) O-| |-EI§ _ﬁLj\-”EI}»O

= oA %S & AHE LH%OI 7ty 4 &stct.

105) AE: @ their true purpose and underlying
objective  sHA: "Despite  their  humorous
appearance'gte CHR HY H0 2= UESO=Z, &
HASH oz S4otn s 4 2l
2HJ} AB|HOR 228 Ol40 CfEt E22 225

= zi0|2k= |0j7t 7+ HHBICH

r

106) A& @ manipulative / financial
A: Z20|M "Dark patterns are manipulative

designs"2t1 S0 Ct3 I{E0] ZZFX (manipulative) C
Zt0lo|a1,  “"consequences that cause financial
damages to the users'2tl 3t0] ARESZIOIAH AHHH
(financial) T|SHE ZCt2 HA|Z|0 QAT

107) A& @ manipulates / ashamed
A E2Z20|AM "This techniqgue manipulates users

into feeling ashamed for cancelling their
membership"2t  HA|Z|0] Q0| AIRAE RAGFHA
(manipulates) 4=2|Al2(ashamed) L7|A St 0§
o/C}
A .

108) HE: & commerce / customers
MA: E20|AM  "online commerce has grown

steadily"2t st 22tel AHai(commerce)7t H&3M
1, “"create value for both companies and
customers"2tal 5t0f 7|¥t D2 (customers) ZFE ¢
3t 7tz zkxetD EA|E/0f QUCt

109) A& ® governmental / awareness
A 220|M "governments are actively discussing...

regulate these deceptive design patterns"E Eaff &
2 229l  LH(governmental efforts)E, L&
"Developing an awareness of dark patterns is also
essential'g Eoff 7H219| °QlAl(awareness)e| LRMHS
adxst ULt

110) A& ® exaggeration / discussion
A E20|M "employs humor and exaggeration®,

"promote discussion about socially significant issues"

21t

2t 5k, 1 (exaggeration)2t EZ(discussion)0| oF

sto| iy JsYE EOEL;

11) AE: @ perceptive — deceptive

Sid: 220N T2 THEO| ARZALE —.01*‘| -QIE%HI %I'
22 WelA st 22 dAetn 4HS
0| ALEZOA A HEA TSHE Lt g 3f1 %'ﬂ.
w2tA 7|2kl (deceptive)' ZHEHO| 2
'perceptive(E8&3 Us=)'= BIHi 2/0

=L
112) HE: @ goes with — goes against
d: 220N 3ALS0| 3lelES 20N Ntes 7Y

ASo| ojzgl HHiZ TES QA|AIZIC
D MWD QUCh ALADL Fastie oEel 'whahs

U HUsHH, 'goes with(Z2]

113) A& @ invalid — valid
M 220N FAE2 T2 HEHES M2 O E

Ol2tn F&stA|TH HIEIIE2 Ct3 THEIO| RESTH O
& dzfolets o selokr| ettt Aot Ut w2t
M valid(rEet)' OFAE HEHO| BE=

OHAF KA, 'invalid(RE%H ' = 2UA S-S50}

om

M2y

114) 4 ® forbid — enable
220N 22|12 ROt 30| RALZREH 22
CIZ|& AlCHof| SFeE ZHE U & UA

—_

5) HE: @ honesty — deception
A 220|A Wo| Ct3 IHE S H|HSt

= iSO 4|
SINES HFECLD o

ol

1
f

AEE8 XA AZotHA, O
stdoz ‘&4 (deception)'?t BECID *a*%‘éfﬂ
olC

t2tM  'deception'O|

|' =
2)'= gt Q0|2 Ey A A

?

ox

116) ¥E: ® to inform — informing

117) dE: ® offer — are offered

118) & @ create — creating

48/50



38902 D2 (H) 21t HIEH|

119) d&: @ that — which

120) A& @ employ — employs

121) <HED
1) bought

2) seeing

3) to buy

4) because of
5) that

6) unintended
7) that

8) which

9) informing
10) complicated

122) <HED
1) is

2) hidden

3) adds

4) surprised
5) which

6) that

7) requesting
8) subscribed
9) to give

123) <HED
1) are

2
3
4
5
6
7

intensified
making
While
that

that
promoting

—_ D D =

124) <HED
1) manipulate
2) regulate
3) limiting

4) includes
5) making

6) that

7) Developing

8) to make

125) <HED
1) that

2) Despite

3) emphasize
4) exaggerate
)

)

)

)

ul

to represent
6) relates
7

8

criticizing
to reconsider

126) [EE] © (A) - (O - (B)

127) [E] @ (O - (A) - (B)

128) [EEH] ® (B) - (O - (A)

129) [E]1 ® (B) - (O - (A)

130) [EE] ® (O - B) - (A

131) [BH] @

132) [8H] @

133) [3E] ®

136) Have you ever bought something online after
seeing a message such as "Hurry! One item left!"
even though you didn't intend to buy it?

137) Dark patterns are manipulative designs on
websites and applications that trick users into
making unintended decisions.

138) These deceptive practices often have
consequences that cause financial damages to the
users.

139) Companies deliberately avoid informing users
about the end of the free trial period or make
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the cancellation process complicated.

140) As a result, users have to pay membership fees
even if they no longer want to use the service.

141) This design suddenly adds extra fees at the last
step of the ordering process.

142) On the final page, consumers are surprised to
discover additional charges, such as shipping or
processing fees, which the seller has added to
increase the final cost of the order.

143) This technique manipulates users into feeling
ashamed for cancelling their membership or
requesting a refund for an order.

144) Companies use this to keep their members
subscribed, even if it goes against the members'
intentions.

145) The first option is presented in an appealing
way, while the second option seems like a bad
choice.

146) Dark patterns on digital platforms are becoming
more complex and more prevalent.

147) Over the vyears, online commerce has grown
steadily, especially with the development of smart
phones and other digital technologies.

148) As the competition in online markets has
intensified, companies have begun to develop
sneakier strategies to trick people into making
purchases.

149) Rather, they suggest that a real marketing
strategy creates value for both companies and
customers, promoting positive and supportive
relationships.

150) While these companies insist that they are
simply using new types of marketing strategies,
critics do not agree that dark patterns are valid
marketing strategies.

151) Dark patterns, in contrast, not only manipulate
customers to act against their intentions, but they
can also lead to financial losses and personal
data leaks.

152) To tackle this problem, extensive research
across various websites and applications is being
conducted to document the prevalence of dark
patterns and come up with solutions.

153) The EU's Digital Service Act, which banned dark
patterns on online platforms in 2022, is a good
example of such regulation in this area.

154) As individuals, we should take steps to combat
dark patterns and be responsible for our online

21t

shopping behavior.
155) Ultimately, our attention and efforts will protect

us from manipulation and enable us to make
wise decisions in this digital age.

156) Despite their humorous appearance, their true
purpose is to promote discussion about socially
significant issues.

157) To achieve this, cartoonists often emphasize or
exaggerate unique physical features of characters,
including public or political figures, to create
humor.

158) For instance, a dollar sign may signify money, a

wall could represent division, and a snake
probably relates to deception.
159) By wusing Vvisualization strategies, editorial

cartoons encourage individuals to reconsider their
perspectives.
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